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SHARE OF CREATIVE ECONOMIES IN NATIONAL GDP

$9.872 trillion

Economy type, according to UN
Bl Ocveioped

B ' Transiticn

Sources: Creative economy report 2008, Zimele, Caricom, http://www.integreatyorkshire.com/ B Ceveiopng
creative-economy-debate.htm, www.cia.gov



CREATIVE INDUSTRY FDI PROJECTS ATTRACTED SINCE 2003
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Sources: fDi Intelligence from the Financial Times Ltd, 2010



SHARE OF CREATIVE INDUSTRY IN CITY GDP SHARE OF PEOPLE EMPLOYED IN CREATIVE
INDUSTRY IN TOTAL POPULATION

6 00

London Berlin London Berlin

Sources:

"Global city GDP rankings 2008-2025". Pricewaterhouse Coopers;
Statistic Data (NACE)/ SenWTF;

National Statistics (www.statistics.gov.uk);

Creative Metropoles (www.creativemetropoles.eu)



CASES: BERLIN
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Brandenburg Gate looking towards the East (2000)




Brandenburg Gate looking towards the West (2000)
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Berlin is the world largest Turkish
community outside Turkey, counting
the population of 300.000 (around
8.6% of total city population)




Toytown Germany
Gemmary’s English-speaking crowd

In association with The Local

EXDm in Berlin B s pagn - View hstory

There are appeoimately 25 400 Expats in Berlin fom countries where the offical home language is Englsh.
The iotal popudation of Bertin is about 3.3 milion. The English-speaking espats make up approximately 0.5% of this total.

A good wary 10 meet other English-speaking sapat-aies in Berln and throughout Gesmany is %0 post 1o B TT chat forum, Share information and sdvics with other Beits, Amaricans, Canadians, etc .
talk atout Me in Berin and Germany. The Groups also regulirly organise events such as drinks nights and dinner parties.

¢ Now vist the: Toytown Germany chat forum

The otal ron-German population of Bertin is 454,000, that is approximately 13 8%, The majorty of these foraignecs ace from Turkay, with many also from Poland and T former Yugosiavia,

Statetical popufation Sreakdown by nationalty.

o United States: 12556 (38%)
o Groat Dotan: 5,167 (. 26%)
o lreland: 1,697 (.05%)

» Canada: 825 (025%)

o Austrafia 1,133 (004%)

* South Africa: no cata

o New Zealand: no cata

http://www.toytowngermany.com/wiki/Expats_in_Berlin



Nationwide
Frankfurt/M
Hamburg
Munich

Berlin

Cologne

| | | | | | | | | |
DRSS sy 35 4 45

The relative proportion of freelance artistic and creative professionals for the chosen
cities relative to the national average.

Source: Our own calkculations based on membership numbers of the Kanstlersozialkasse
and the population figures provided by the regional departments of statistics, reference
period 2007

Source: Creative Industries in Berlin 2008



REAL ESTATE PRICE

Price per sq.m (2008), 400
uss

200

100

BERLIN MOSCOW BEWING
(32)° @r 33

* - Rank in the st (#1 - London, UK; #2 - Upper Manhattan, NY, USA)

Source: Gicbal Property Gude. 2008
D wwrw photus GemOst_eap _Cites_real_sviate_2008 i







Olafur Eliasson’s Studio. Berlin
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Jaybo aka Monk for ,Paint my House’, projeeﬂﬁgn Berliner Dom 2008
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Berlinale Palast



Deutsche Oper Berlin Komische Oper Berlin Staatsoper_Berlin




Love Parade Berlin
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Tresoknever sleeps. [
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© Loveparade 2003
=+ Mi. 09.07.03 - So. 13.07.03

-




- .2007 -

Tresor club (reopened on 2007 on Kdpenicker Str)






World Cup 2006 -



Obama’s speech in Berlin



The culture industries in Germany, comprising a core area of nine cultural sectors,
contributed a total of EUR 36 billion to the gross value added in Germany in 2004.
Its share in the gross domestic product (GDP) amounted to 1.6%, placing it higher
in the ranking than the energy sector (1.5% of GDP) and the agricultural sector (1.1
of GDP).

Contribution of culture and creative industries towards gross value
added in billion, in Germany, by sector, 2004

. =TI

70 } of German GDy
70 64 T
60 58 =1,6%
of German GDP
50 5
22 40
40 36
fol¢ o 33
=0 24
20 36
10
0 T T T T T T
Banking- Automobil- Creative  Chemical Culture- Energy Agricultural
Sektor Industry  Industries  Industry Industries* Sector

*excluding public cultural institutions (= 6 billion EUR)

The estimates for the cultural and creative industries are based on national accounting
data.
Source: Destatis, estimates by M. Sondermann/Arbeitskreis Kulturstatistik e.V. 2006



Mercer’s Quality of Living Index list

2010 Rank 2009 Rank City Country

1 1 Vienna Austria
2 2 Zurich Switzerland
3 3 Geneva Switzerland
4 4 Vancouver Canada
4 4 Auckland New Zealand
6 6 Diisseldorf Germany
7 8 Frankfurt Germany
7 7 Munich Germany
9 9 Bern Switzerland
10 10 Sydney Australia
1 11 Copenhagen Denmark
12 12 Wellington New Zealand
13 13 Amsterdam Netherlands
14 16 Ottawa Canada
15 14 Brussels Belgium
16 15 Toronto Canada

A R = T
18 18 Melbourne Australia
19 19 Luxembourg Luxembourg
20 20 Stockholm Sweden




Fig. 17: Locations of creative enterprises in ‘former factories’

Source: Creative Industries in Berlin 2008

Creative enterprises:
number of enterprises at
Individual addresses
(Frequency, not olf enterprises in
map section shown)

1(3552)

2(581)

5-3(329)

10-6 (69)

20-11(14)

32-21(6)




Fig. 10: Agglomerations for creative enterprises and top-locations for the creative industries

Source: Creative Industries in Berlin 2008



BERLIN Betahaus

— interdisciplinary approach

— open digitally networked collaborative workplace

— transferable to other cities

— international connections with other co-working spaces abroad
— recognized by the creative workers

— enhancing business capacity

www. betahaus.de

ORCO-Group (former public owned real estate company

a group of creative entrepreneurs

Project Zukunft (Senate Department for Economics) as a marketing partner
no funding

excellent and low-rate infrastructure for founders of all creative sectors

infrastructure for networking and collaboation
high accept in the creative community

hetahaus




High quality value is no longer created in classic offices. Betahaus is a
platform which meets the requirements of independent creative professionals
‘,_'and knowledge workers and expands their opportunities.

o s ) il
* We offer on about 2 OOO sgm room for innovations, creativity and professional
v worklng Since 1 April 2009 about 200 freelance professionals from the

.} creative scene have been worklng here
‘. . A -"2" ; -

betahaus

‘ u. pm-il \ . N
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BERLIN Design Reaktor Berlin

— interdisciplinary approach

— know-how transfer between art university and SME’s in Berlin about innovation processes
— students, professors and SMEs are working closely together to develop new products
—creating innovative products and services

— transferable to other cities

— high economic impact

— enhancing business and innovation capacity

AVAA ian-reaktor.

University of the Arts, Berlin (design)
Senate Department for Economics, Technology and Women'’s Issues, Berlin

52 SMEs in Berlin, 11 chairs at the University of Arts, 150 students

city administration 75%, university 25%

effect of intensifying the co-working relationships between designers and companies
innovative approach connecting different design disciplines and working experiences
open innovation approach

collaborative authorships

dynamic and flexible steering of the project

involving market experts in the development of new projects


http://www.design-reaktor.de
http://www.design-reaktor.de

BERLIN Design Reaktor Berlin

The aimis to innovative between small and medium-sized companies and

designers, in order and prospects , based on
Berlin as an example.

52 businesses of all kinds

In a two-week series of workshops, the experimental links between
trades, materials, technologies and tools from the various companies produced hundreds of ideas.
After an assessment by a panel of experts of their feasibility and market potential, 52 widely diverse

products were developed further in close co-operation with the companies concerned. Six patents
have been applied for.

To position the products between the experimental and
the commercial, the Design Reaktor Berlin involves professional discussion of strategies for
marketing, communications and distribution.

On 20 July, as part of the Berlin University of the Arts' Open Day, the Design Reaktor
Berlin presented 52 prototypes as the first fruits of three months of design and development work.



BERLIN Clubcommission

communication, cooperation and interlinking between clubs,
organizers and officials, senate, police and interest groups.

the club culture is a part of modern metropolis and puts out her quality beside other, one of
the main aims of CC is to maintain this creative underground and help to improve the co-operation with
official institutions and with politics in general.
AR mmission.
in 1999 3 club-owners organised first informal conversation —
now CC is a registered society with 110 members
Berlin Music Commission, Popkomm, Musikstaadt Berlin, Medien Netzwerk Berlin, Label-Commission Berlin
ebam GmbH Business Akademie, Auswartiges Amt (The Foreign Office)

no public funding, membership fees and organisation of club nights

the scene has become more established, more commercialised and larger
improvement of the image of the clubs

improvement of the cooperation with official institutions and with politics in general
component of Berlin’s capital marketing activities


http://www.clubcommission.de
http://www.clubcommission.de

CASES: HONG KONG















- GUANGZHOU
TO BELANG | # —_ G
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RAPID TRANSIT SYSTEM (RTS) ,
BSTETRRPT R -

Guangzhou-Shenzhen-Hong Kong Express Rail Link (XLR)

http://www.mtr.com.hk/eng/projects/future_gz_sz_hk_xrl.html
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Countryside

Kowloon Walled Village, 1865
















o A =

I

A e L RS E R Y

.....

DI IR



LOK MA CHAU







- T

. l
e &
o - ‘

’ T’l 4”#!!!!1-3

* 'i:g"llﬂlllmlil!l:qq

i i 0

3 e 2 aA -

"--ldd

1 Illﬂ!ﬂﬂ!llllm il

SEFTT

'"mm

‘ln












A.
£
<
=
-
pe
i










ATV PR A A
A NS "".\\. ALY
Aae ] \\\‘Ll\h,\ﬁn\

-

-

-
-

-
-
o
-









F N
- LW




m\a &_




*.l.’ l lEE

}\ar ""!ﬂ L '!"’!!QF""'%‘NW; :'1

d yowe waante Mt ..

IO R = Fh
A B \




Craig Au Yeung Ying Chai ERFZFEZR, Writer/ Comic Artist ~ Anthony Chan, Artistic

Director Terence Chang, Headmaster Dominic
Cheung 5&0J 8%, Artistic Director Benny Chia #{&H, Founder
and Artistic Director Chihoi &8 lllustrator/ Comic Artist

Prof. Daniel K. L. Chua #%& &, Professor of music  Brian Chung, Chief Executive
(Film) Prof. Oscar Ho {0 EE&, Programme Director in Cultural Management
Claire Hsu fR3Z¥, Co-founder and Executive Director

Leung Chi Wo 2EH , Artist Andrew Lam Hon Kin %%
8, Curatorial Director LamTung-pang #A3HE, Visual Artist
Li Cheuk-to ZF1g#k, Artistic Director and Critic  Kai-yinLo ZERI#f, Designer and historian
Prof. Tai-lok Lui &K%, Professor of Sociology Dr.C.H.Ng =&+, Associate
Professor of Sociology ~ Tina Yee-wan Pang 8243 Curator

Lawrence Pun Kwok-ling ;&E % Writer Prof. Jeffrey Shaw Bf&
Dean and Chair Professor of Media Art Perry So &F10%T,

Assistant Conductor Sir David Tang 8 k#§# L+ Prof. Kevin Thompson, Director
and Professor of Performing Arts TING Yu, Chief Executive ~ Prof. Tseng Sun-man &f
#3XFUR, Arts Management Educator/ Consultant

& 7535 Ada Wong JP, Founder and Chief Executive Lynn Yau,
Chief Executive Officer (Theatre) Alvin Yip &%, Curator  Yip Wing-sie HEaK&,
Music Director Louis Yu, Chief Executive
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Commercial + Cultural Program
60% + 40%
Total = 726.000 m2

L (tot) = 72.045m2

S (tot) = 19.960 m2

M (tot) = 44,045 m2




Commercial + Cultural Program
60% + 40%
Total = 726.000 m2

..................

......

1295 m2

SUBSTITUTION

Flexible

-
In other PA
Venues

4000m2  5.000m2 B30 m2 2600 m2 11854 m2
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THEATER VILLAGE

+

Mega Performance Venue

Concert Hall

Chamber Music Hall

Medium Sized Theater 1

Black Box Theater 1
Performing Arts Production

Other Cultural Uses

MIDDLE VILLAGE

M+

Medium Sized Theater 2
/ Premier Theatre

Xiqu Centre - Large

Xiqu Centre - Small

Xiqu Tea Housze

Other Cultural Uses

Exhibition Centre

Black Box Theater 2

Black Box Theater 3

School of Creative Disciplines /
Fim Academy

Visual Arts Factory
Archive / Library

Other Cultural Uzes
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The SCZ could develop a system of cultural micro
fellowships and microcredits designed to unleash
individual creative energies
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LEADERSHE

Weicome to wrvw. cutture. hinw. Ak

Home

About Us

ACLP Programme 2012

Upcoming Fvents

Cultural Leadership Academy at HKU
ACLP 2011 » Retreat

& Modules Hightights The University of Hong Kong is initiating the

Cultural Leadership Acadermy to meet the

intellectual and economic demands of 3 growing

Download cultural sector. Homg Kong's cultural aspirations as
& world city have raised the expectation of shat are required for both its cultural

Comtact Us instituticns and itz society. The CLA iz therefore committed not only to nurturing
individua! leaders but a society where culture leads, Bringing together the valuable
rescurces from different Faculties of the University, the CLA aims to engage
clozely with the region’s cultural and artistic communiti providing intellectual
depth and practical knowledge to support Hong Kong's transformation into one of
Asia's leading cultural cities,

ACLP Alymni
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GEOGRAPHY

W‘ Located on the Southern shore of the
* Persian Gulf

Iran Afghanistan " Second largest of the seven Emirates

of the United Arab Emirates

: 2.5 hours from Mumbai
DUB Al Pakistan 4.5 hours from Moscow
6 hours from Paris
@ 7 hours from London
7.5 hours from Beijing

Oman



CRUDE OIL RESERVES IN THE REGION (2007)

Saudi Arabia 264.21 bn barrels
o 5"“:0“ Iran 136.15 bn barrels
‘_ RN Iraq 115.00 bn barrels
Non-OPEC '.
" | 4 Kuwait 101.50 bn barrels
/ Indonesia____ WP
Ecuador / UAE 97.80 bn barrels
A';:'? 5 Venezuela
’ Quatar 15.21 bn barrels

Production capacities

Abu Dhabi 3 Mio. barrels/day
Dubai 80 K barrels/day



ECONOMY 2001-2007

GDP (2007) $73 bn

Average Annual Growth 13.4 %
¥ (2001-2005)

GDP by Sector
Services 73.6 %

(trade, construction, transport, storage &
communication, real estate & business, restaurants &
hotels, social & personal services, domestic services)

Manufacturing 13.1 %
Oil & Gas 5.1 %
Other 8.2 %
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' 2,369 buildings completed in 2007

World'’s largest building to be
completed in 2009



Native

1968: 1985: 2006:
f11141 59,000 ARARAARRRR A0S AAARARARRRRRRRR2REL
PReeteeeeeeeeeee70,788 foeeteeetneteeeeeetd
AARRRARRARRARRRRE0Y
AAARARAARRARR2RAL
ARARARRRARARRRRRRRL
ARARAAAAARAARARARRL)
1,204,000

1,600,000 (2008) — set to increase to 3.5 million by 2010

94 % expatriates — from over 200 nations

Arabic and English — Hindi, Urdu, and most European languages also widely used

Muslim, Hindu and Christian, various others
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SHEIKH ZAYED ROAD, DUBAI, 1990




SHEIKH ZAYED ROAD, DUBAI, 2005
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Image by Reineke Otten
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Dubai culture & Arts Authorlty



Scale



1950
Khor Dubai (Dubai Creek)

The “Khor Dubai” cultural project stretching over 20 kilometers, will commence at Shindagha,
Dubai’s oldest neighborhood at the mouth of Dubai Creek, and stretching to Business Bay,
Dubai’s newest commercial district.

Dubai Creek will be the vibrant destination for culture, arts and heritage in the city.



CREEK PARK PERFORMING ARTS PAVILION
OMA /REM KOOLHAAS




DUBAI OPERA HOUSE
ZAHA HADID




MOHAMMED THE MESSENGER MUSEUM

\"{ N /\)_:..)Jl N r

\(olmm'm(-(l ”\ Messenger Maseam
’ - = . -

The museum is dedicated to the life and message of the Prophet Mohammed, and will reflect about
his comprehensive teachings on individual, social, political, economic, cultural, scientific and
educational aspects of human life.

The museum project will be implemented in three phases, as the first two phases will chronicle the
life of the Prophet, beginning from the political and economic situations of the world before his birth
and then his blessed birth.












ECONOMY 2008 AND TARGETS 2009

GDP 2008 (estimated) $82bn
(Oil accounts for 3 % of GDP)

Previous GDP growth targets of
11% tamed down to 4 — 6 % to 2015

deficit in 2009 budget $1.2bn

(at 1.3 % of gross domestic product)

government spending 2009 $ 10.3 bn
(42 % increase from $ 7.2 bn in 2008)

Dubai ruled out new taxes, introduced
salik, metro to come
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http://www.spiegel.de/fotostrecke/fotostrecke-36128-12.html
http://www.spiegel.de/fotostrecke/fotostrecke-36128-12.html
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