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CREATIVE INDUSTRY FDI PROJECTS ATTRACTED SINCE 2003
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Creative Metropoles (www.creativemetropoles.eu)
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INDUSTRY IN TOTAL POPULATION



CASES: BERLIN



Potsdamer Platz in the 1980s

1980s



Potsdamer Platz in 1995

1995



Potsdamer Platz in 2000s

2000s



2010s



Brandenburg Gate looking towards the East (2000)

2000



Brandenburg Gate looking towards the West (2000)

2000



Berlin is the world largest Turkish 
community outside Turkey, counting 
the population of 300.000 (around 
8.6% of total city population)



http://www.toytowngermany.com/wiki/Expats_in_Berlin



Source: Creative Industries in Berlin 2008  



REAL ESTATE PRICE



Hamburger Bahnhof. Exhibition by Joseph Beuys (2009) 



Olafur Eliasson’s Studio. Berlin



Jaybo aka Monk for ‚Paint my House’, projection on Berliner Dom 2008



Evol



Berlinale Palast



Deutsche Oper Berlin Komische Oper Berlin Staatsoper_Berlin

Staatsoper im Schiller Theater



2000

Love Parade Berlin



2003

Tresor club (1991-2005)



2007

Tresor club (reopened on 2007 on Köpenicker Str)





2006

World Cup 2006



2008

Obama’s speech in Berlin





2010 Rank 2009 Rank City Country
1 1 Vienna Austria
2 2 Zurich Switzerland
3 3 Geneva Switzerland
4 4 Vancouver Canada
4 4 Auckland New Zealand
6 6 Düsseldorf Germany
7 8 Frankfurt Germany
7 7 Munich Germany
9 9 Bern Switzerland

10 10 Sydney Australia
11 11 Copenhagen Denmark
12 12 Wellington New Zealand
13 13 Amsterdam Netherlands
14 16 Ottawa Canada
15 14 Brussels Belgium
16 15 Toronto Canada
17 16 Berlin Germany
18 18 Melbourne Australia
19 19 Luxembourg Luxembourg
20 20 Stockholm Sweden

Mercer’s Quality of Living Index list



Source: Creative Industries in Berlin 2008  



Source: Creative Industries in Berlin 2008  



2008
BERLIN Betahaus
a coworking space in Berlin

— interdisciplinary approach
— open digitally networked collaborative workplace
— transferable to other cities
— international connections with other co-working spaces abroad
— recognized  by the creative workers
— enhancing business capacity

www. betahaus.de

Initiators: 
ORCO-Group (former public owned real estate company
a group of creative entrepreneurs

Partner:
Project Zukunft (Senate Department for Economics) as a marketing partner

Funding: no funding

Success parameters: 
excellent and low-rate infrastructure for founders of all creative sectors
infrastructure for networking and collaboation
high accept in the creative community



We offer on about 2,000 sqm room for innovations, creativity and professional 
working.Since 1 April 2009 about 200 freelance professionals from the 
creative scene have been working here.

2008
BERLIN Betahaus
a coworking space in Berlin

High quality value is no longer created in classic offices. Betahaus is a 
platform which meets the requirements of independent creative professionals 
and knowledge workers, and expands their opportunities.



2008
BERLIN Design Reaktor Berlin
multi-disciplinary project of the berlin University of Arts

— interdisciplinary approach
— know-how transfer between art university and SME’s in Berlin about innovation processes
— students, professors and SMEs are working closely together to develop new products
—creating innovative products and services
— transferable to other cities
— high economic impact
— enhancing business and innovation capacity

www.design-reaktor.de

Initiators: 
University of the Arts, Berlin (design)
Senate Department for Economics, Technology and Women’s Issues, Berlin

Partner:
52 SMEs in Berlin, 11 chairs at the University of Arts, 150 students

Funding: city administration 75%, university 25%

Success parameters: 
effect of intensifying the co-working relationships between designers and companies
innovative approach connecting different design disciplines and working experiences
open innovation approach
collaborative authorships
dynamic and flexible steering of the project
involving market experts in the development of new projects

http://www.design-reaktor.de
http://www.design-reaktor.de


2008
BERLIN Design Reaktor Berlin
multi-disciplinary project of the berlin University of Arts

The aim is to encourage innovative co-operation between small and medium-sized companies and 
designers, in order to investigate strategies and prospects for post-industrial locations, based on 
Berlin as an example.

52 businesses of all kinds

Networking and facilitating. In a two-week series of workshops, the experimental links between 
trades, materials, technologies and tools from the various companies produced hundreds of ideas. 
After an assessment by a panel of experts of their feasibility and market potential, 52 widely diverse 
products were developed further in close co-operation with the companies concerned. Six patents 
have been applied for.

Between experimental and commercial. To position the products between the experimental and 
the commercial, the Design Reaktor Berlin involves professional discussion of strategies for 
marketing, communications and distribution.

First Fruits. On 20 July, as part of the Berlin University of the Arts' Open Day, the Design Reaktor 
Berlin presented 52 prototypes as the first fruits of three months of design and development work.



2008
BERLIN Clubcommission
organization of Berlin’s clubs, party 
and cultural events organizers

Purpose: communication, cooperation and interlinking between clubs, 
organizers and officials, senate, police and interest groups. 

General Focus: the club culture is a part of modern metropolis and puts out her quality beside other, one of 
the main aims of CC is to maintain this creative underground and help to improve the co-operation with 
official institutions and with politics in general.

www.clubcommission.de

Initiators: 
in 1999 3 club-owners organised first informal conversation — 
now CC is a registered society with  110 members

Partner:
Berlin Music Commission, Popkomm, Musikstaadt Berlin, Medien Netzwerk Berlin, Label-Commission Berlin
Project partner:
ebam GmbH Business Akademie, Auswartiges Amt (The Foreign Office)

Funding: no public funding, membership fees and organisation of club nights

Success parameters: 
the scene has become more established, more commercialised and larger
improvement of the image of the clubs
improvement of the cooperation with official institutions and with politics in general
component of Berlin’s capital marketing activities

http://www.clubcommission.de
http://www.clubcommission.de


CASES: HONG KONG











Guangzhou-Shenzhen-Hong Kong Express Rail Link (XLR)
http://www.mtr.com.hk/eng/projects/future_gz_sz_hk_xrl.html













Kowloon Walled Village, 1865

Countryside













LOK MA CHAU 



Tsang Tai Uk, Shatin
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Street is Free is 

Youth!





























http://www.culture.hku.hk/aclp/2012/index.html



CASES: DUBAI





Located on the Southern shore of the 
Persian Gulf

Second largest of the seven Emirates 
of the United Arab Emirates

2.5 hours from Mumbai
4.5 hours from Moscow
6 hours from Paris
7 hours from London
7.5 hours from Beijing

GEOGRAPHY



Saudi Arabia 264.21 bn barrels

Iran            136.15 bn barrels

Iraq                  115.00 bn barrels

Kuwait              101.50 bn barrels

UAE                      97.80 bn barrels

Quatar                  15.21 bn barrels

Production capacities 

Abu Dhabi  3 Mio. barrels/day
Dubai   80 K barrels/day

CRUDE OIL RESERVES IN THE REGION (2007)



GDP (2007)                $ 73 bn
Average Annual Growth  13.4 %
(2001-2005)

GDP by Sector
Services   73.6 %
(trade, construction, transport, storage & 
communication, real estate & business, restaurants & 
hotels, social & personal services, domestic services)
Manufacturing   13.1 %
Oil & Gas       5.1 %
Other     8.2 %

2,369 buildings completed in 2007

World’s largest building to be 
completed in 2009

ECONOMY 2001-2007



Population

1,600,000 (2008) – set to increase to 3.5 million by 2010

94 % expatriates – from over 200 nations

Language 

Arabic and English – Hindi, Urdu, and most European languages also widely used

Religion 

Muslim, Hindu and Christian, various others









SHEIKH ZAYED ROAD, DUBAI, 1990



SHEIKH ZAYED ROAD, DUBAI, 2005
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DUBAI CITY & DUBAI CREEK



Khor Dubai (Dubai Creek)

The “Khor Dubai” cultural project stretching over 20 kilometers, will commence at Shindagha, 
Dubai’s oldest neighborhood at the mouth of Dubai Creek, and stretching to Business Bay, 
Dubai’s newest commercial district. 

Dubai Creek will be the vibrant destination for culture, arts and heritage in the city. 

20081950



CREEK PARK PERFORMING ARTS PAVILION
OMA / REM  KOOLHAAS



DUBAI OPERA HOUSE
ZAHA HADID



The museum is dedicated to the life and message of the Prophet Mohammed, and will reflect about 
his comprehensive teachings on individual, social, political, economic, cultural, scientific and 
educational aspects of human life. 

The museum project will be implemented in three phases, as the first two phases will chronicle the 
life of the Prophet, beginning from the political and economic situations of the world before his birth 
and then his blessed birth. 

MOHAMMED THE MESSENGER MUSEUM



THE UNIVERSAL MUSEUMS
PLATFORM OF CULTURAL PLURALITY







GDP 2008 (estimated)  $ 82 bn  
(Oil accounts for 3 % of GDP)

Previous GDP growth targets of 
11% tamed down to 4 – 6 % to 2015

deficit in 2009 budget             $ 1.2 bn 
(at 1.3 % of gross domestic product)

government spending  2009 $ 10.3 bn 
(42 % increase from $ 7.2 bn in 2008)
 
Dubai ruled out new taxes, introduced 
salik, metro to come 

ECONOMY 2008 AND TARGETS 2009



http://www.spiegel.de/fotostrecke/fotostrecke-36128-12.html
http://www.spiegel.de/fotostrecke/fotostrecke-36128-12.html



























